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Masalah sampah plastik yang terjadi di Indonesia hingga sekarang belum 
ditemukan cara penyelesaianya. Di Indonesia jumlah sampah plastik sendiri telah 
mencapai 67 juta ton dan terus bertambah serta lamanya waktu penguraian 
sampah plastik, sehingga produk ramah lingkungan diperlukan guna mengatasi 
masalah sampah plastik ini. Salah satu perusahaan FMCG (Fast Moving 
Consumer Goods) di Indonesia yaitu Unilever menjalankan program 
sustainability sebagai bentuk tanggung jawab Unilever untuk menekan dampak 
terhadap lingkungan. Melalui salah satu produknya yaitu sikat gigi 100% Natural 
Bamboo Pepsodent yang diluncurkan pada akhir tahun 2019. Namun konsumen 
masih banyak yang susah untuk berpindah menggunakan sikat gigi 100% Natural 
Bamboo Pepsodent ditambah dengan harga yang cukup malah dibandingkan sikat 
gigi lainnya. Oleh karena itu, dalam penelitian ini akan dibahas mengenai 
pengaruh Quality of Life, Environmental Consciousness, Quality and Price, 
Information and Knowledge, dan Social Context terhadap Green Product 
Consumption: Telaah pada kosnumen sikat gigi 100% Natural Bamboo 
Pepsodent.  
Dari hasil penelitian yang sudah diuji, menunjukkan jika Quality of Life, 
Quality and Price, Social Context menunjukkan adanya hubungan pengaruh 
terhadap Green Product Consumption. Tetapi untuk Environmental 
Consciousness, Information and Knowledge menunjukkan tidak berpengaruh 
terhadap Green Product Consumption. Maka dari itu, hasil penelitian yang sudah 
dijalankan agar perusahaan dapat berfokus pada variabel yang memberikan 
pengaruh terhadap Green Product Consumption karena dapat menjadi faktor 
utama untuk mempengaruhi konsumen dalam menggunakan sikat gigi 100% 
Natural Bamboo Pepsodent. 
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Problems regarding plastic waste that has been occurring in Indonesia 
even until now has not found any way of completion. In Indonesia, the amount of 
plastic waste itself has reached 67 million tonnes and continues to grow and the 
length of time decomposition of plastic waste, to such an extent that eco-friendly 
products are needed to solve this plastic waste problem. One of the FMCG (Fast 
Moving Consumer Goods) companies in Indonesia is Unilever runs the 
sustainability program as a form of Unilever's responsibility to suppress its 
impact on the environment. One of the products is a 100% Natural Bamboo 
Pepsodent tooth brush launched at the end of the year 2019. But there are still 
many consumers who find it difficult to switch to using 100% Natural Pepsodent 
toothbrushes coupled with a sufficient price even compared to other toothbrushes. 
Therefore, this study will discuss the effect of Quality of Life, Environmental 
Consciousness, Quality and Price, Information and Knowledge, and Social 
Context toward Green Product Consumption on the consumer of Pepsodent’s 
100% Natural Bamboo Tooth Brush.  
The results of the research that have been tested shows if the Quality of 
Life, Quality and Price, Social Context indicates a relationship of influence on 
Green Product Consumption. But for Environmental Consciousness, Information 
and Knowledge shows no effect on Green Product Consumption. Therefore, the 
results of research that has been done so that companies can ask for variables 
that contribute to the Consumption of Green Products is because it can be a 
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